THE NATIONAL ACADEMY OF TELEVISION
ARTS AND SCIENCES

POLICY REGUARDING THE USE OF:

EMMY TRADEMARKS, EMMY STATUETTE AND
CLIPS FROM EMMY AWARD SHOWS



1.

A. Use of Excerpts from Emmy Awards Show

Use of Clips from EMMY Awards in News Reports of these shows:

Clips from EMMY Awards Shows may be used in news broadcasts about these events
that occur at or about the time when the shows are presented. The policies governing
such uses are as follows:

(a.) The clips are to be used only in the segment of the broadcaster’s news program that
covers the EMMY Awards ceremony.

(b.) Aggregate length of all clips in a news program is not to exceed one (1) minute.

(c.) Clips are not to be aired as a part of a news program in any time zone until
completion of the airing of the EMMY Awards Shows in that time zone.

(d.) The broadcaster must assume all responsibility for obtaining union and/or music
clearances, and must secure the consent of the network which broadcasts the Show,
and the broadcaster must indemnify NATAS and ATAS against any claims.

A sample of the typical release form which is used for granting consents to use of clips
for current news shows is attached as Exhibit A to this policy memorandum.

Other Use of Excerpts:

In addition to current news broadcasts about the EMMY Awards Ceremony, we receive a
number of requests for use of the clips from EMMY Award Shows in other shows,
including entertainment shows, news shows and the like. The policies followed in this
regard are as follows:

(a.) Clips from EMMY Awards shows may be used in news stories (in addition to those
covered under paragraph 1 above) which relate to a recipient of an award, e.g., if a
news broadcasts concerning their death.

(b.) Additionally clips from EMMY Awards shows may be used in retrospectives and
similar shows dealing with the careers of recipients.

(c.) Clips from EMMY Awards shows may be used in another awards show.

(d.) Clips may not be used in entertainment-type shows.

(e.) Programs other than current news shows in which clips are used may be broadcast
and rebroadcast without limitation. NATAS and ATAS would also agree that, in
most cases, such programs may be transferred to video uses, e.g., a retrospective of
an artist which is first broadcast on television then released on home video.

Permission for use of clips must be obtained in each instance from NATAS and ATAS.
Whenever permission is granted, from the network that broadcasts the Show, and that it
secure any necessary union or music clearances. A copy of the standard form used in
connection with EMMY Awards Shows for this purpose is attached as Exhibit B. Please
note that in the form, in some cases where NATAS or ATAS is dealing with a recognized
company, there is an alternate paragraph that contains an indemnity against union and
music claims, as opposed to a provision requiring the proposed user to obtain the
clearances.



3. Use of Excerpts in Commercials:

It is felt that this type of use would dilute the value of the EMMY. Accordingly, unless
the Board of Governors were to grant a waiver in a specific instance, excerpts from
EMMY Awards Shows may not be used in commercials.

B. Use of EMMY Name and EMMY Statuette in Advertising and Publicity

1. EMMY Winners:

EMMY Winners may at any time refer in advertising and publicity to the fact that they
have won an EMMY and may, for one year after the Award is won, use a replica of the
statuette in such advertising. NATAS and ATAS generally require that the statuette,
when used, face left. Any reproduction of the statuette should be accompanied by “R”
(which would denote NATAS and ATAS trademark protection), and a copyright notice
reading “C NATAS / ATAS”. The word “EMMY” is also trademarked and wherever
possible its use should appear as follows: “EMMY R”.

NATAS and ATAS are currently receiving requests for use of the statuette on video
cassettes of EMMY-winning Shows. It is the policy of NATAS and ATAS that the
statuette may not be used on video cassette/disc copies of EMMY-winning Shows.
However, reference may be made in the printed material on the cover to the effect that
the show is an EMMY R winner.

2. Sponsors of the Shows:

In the past, we have allowed sponsors of EMMY Awards Shows to use a copy of the
EMMY Statuette and the EMMY name in both print and point-of-sale advertising,
provided that (i) the advertising occurred at or about the time of broadcast of the Show,
and (ii) the advertising made specific reference to their sponsorship of the Show.

3. Advertisers’ Use of Clips from Shows in Advertising:

Unless the Board of Governors were to grant a waiver, clips from an EMMY Show (e.g.,
a clip showing someone winning an EMMY or a clip of someone wearing the advertiser’s
product at the Show) may not be used in advertising.

4. Network / Station Uses:

Networks and local television stations may use the EMMY name and EMMY statuette
with appropriate copyright and trademark notices in connection with promotional
announcements for programs in which, in fact, have won the EMMY, as long as it is done
within one (1) year after the Award has been won and not thereafter.

Networks and local stations may announce the fact that the stations have won national
EMMY Awards or local EMMY Awards, as the case may be, and may show replicas of
the same and may refer to the name of NATAS or ATAS. Appropriate copyright and
trademark notices should be affixed to any replicas of the statuette as outlined above.



C. Other Uses of EMMY Name or EMMY Statuette

1. Use of EMMY Statuette as a Prop in Television Programs or Movies:

The EMMY statuette may be used as a prop in a program or movie as long as the use is
not in any way derogatory to the statuette and that the statuette is an incidental part of the
same.

2. Use of EMMY Name or Statuette in Published Works, etc.:

(a)

(b)
(©)

(d)

The EMMY name and/or statuette may be used in connection with printed works,
provided that the work is of an educational or informational nature, and the reference
to the EMMY name or statuette is non-derogatory and is reasonably related to the
purpose of the book.

EMMY winners from time to time use pictures of themselves receiving the EMMY
in personal resumes and the like, and this use is permitted.

Pictures of EMMY winners receiving their EMMY's may also be used in printing
materials featuring biographical material about such winner, provided that the use is
reasonably related to the biographical material, e.g., use of a picture of an EMMY
winner in a souvenir program of a stage play in which the EMMY winner appears,
use in biographical articles about the winner, etc.

We have received requests from corporate EMMY winners to use replicas of the
EMMY on stationary and the like. Although EMMY winners may make reference
on stationary and the like to the fact that they have won an EMMY, they may not use
replicas of the EMMY for this purpose.

3. Merchandising:

The EMMY name and EMMY statuette may not be used in connection with
merchandising items except with prior approval of the Board of Governors. If any
proposed merchandising uses are to be approved, this should be coordinated with
NATAS and ATAS.



Dated:

EXHIBIT A

Re: Use of Clips from the Show
Gentlemen / Ladies:
You have requested permission to use excerpts (the “Clips”) from the broadcast

by

of the Show.

(the Network )

Network has no objection to your use of the Clips, subject to the following terms and conditions:

1.

You agree that the Clips will be used only in the segment of your program covering the Show
and for no other purpose whatsoever without the written consent of the Network.

You agree that the aggregate length of all Clips used will not exceed one minute.

You agree that the Clips will not be aired as part of your program in any time zone, until
completion of the airing of the Show in that time zone.

You acknowledge that as between Network and you, Network and/or the National Academy
of Television Arts and Sciences (NATAS) is the sole owner of all copyrights and exclusive
rights in and to the Clips, and you agree to give Network and NATAS a credit for its grant of
permission to use the Clips.

You will obtain all required authorization, clearances, consents, and releases necessary for
your use of the Clips, including without limitation, consents from NATAS, from all
performers and persons who rendered services in connection with the Clips, from all persons
who appear recognizably in the Clips, as well as consents from all unions and guilds to the
extent any of their respective members performed in or in connection with the Clips,
including without limitation, AMF, AFTRA, SAG, DAGA and WGA. If music is in the
Clips, you will also obtain music synchronization licenses from the owners of the music.

You agree to defend, indemnity and hold harmless NATAS, Network, its parent, subsidiary
and affiliated companies, its owned and affiliated stations, and each of their respective
officers, directors, agents, representatives, employees, successors and assigns, from and
against any and all losses, actions, claims, demands, liabilities, damages or costs (including
reasonable attorney’s fees) of any kind or nature whatsoever which may arise out of or result
from your use of the Clips or your breach of this agreement.

You agree that NATAS and the Network has made no warranty or representation whatsoever,
express or implied, with respect to the Clips or your use of them.

Very truly yours,

NETWORK
By:
ACCEPTED AND AGREED:
(Name of Company)
By:

Title:




EXHIBIT B

Dated:

National Academy of Television Arts and Sciences
111 West 57" Street

Suite 1020

New York, NY 10019

Gentlepersons:

We desire to use a clip, sixty (60) seconds or less, from the

Awards presentation featuring

Annual Emmy

accepting

Award for

” in connection

with the production and broadcast of

program,

which is scheduled to be aired on

By your signature below, you consent to the use of the clip subject to the following:

A. We agree to obtain a written consent from

and furnish you with a copy of the same, unless waived by

. *ALTERNATE CHOICE *

We understand that the use of the clips may require clearance from the networks that
originally broadcast the clips and/or from unions representing persons whose services
were rendered in connection with the clips.

Our determination not to obtain clearances and/or our failure to obtain the same for any
reason shall in no event excuse us from our agreement to indemnify you as set forth in
subparagraph B. that immediately follows.

. We agree to obtain all other consents and releases necessary for the use of the clip,
including but not limited to, consents where required from those who appear
recognizably in the clip or the results and proceeds of whose services are utilized in the
clip, as well as from unions including AMF, AFTRA, SAG, DGA, and WGA. If music
is in the clip, we shall also obtain music synchronization licenses from the owners of the
music, if necessary, and consents from those performing music in the clip. We will
furnish you, upon request, with copies of all such consents.

. We also agree to indemnify and hold you harmless from and against any and all losses,
actions, claims, demands, liabilities, damages or costs of any kind or nature whatsoever
(including reasonable attorney’s fees) which may arise out of or in connection with our
use of the clip or our breach of this agreement.



D. We agree that the clip shall be used only in connection with the aforementioned

” program and for

no other purpose. We have no obligation to broadcast the clip.

E. We acknowledge that between us, you are the sole owner of all copyrights and exclusive
rights in and to the clip.

Very truly yours,

(Name of Company)

By:

Title:

ACCEPTED AND APPROVED:

NATIONAL ACADEMY OF TELEVISION ARTS AND SCIENCES

By:

Peter Price
Title: President



